
GOING VIRTUAL
An introduction to Live Union’s 

digital event services



Going Virtual

Whether you’re transitioning a planned 

physical event into the virtual world or 

starting from scratch, you’re likely to 

have many questions. In this document 

we share how Live Union can support 

you to plan, design and deliver 

virtual events. 

Our approach doesn’t try to replicate 

a live event, rather we embrace the 

unique opportunities of going virtual.

The First Step

Deciding the right virtual approach 

means defining the objectives behind 

your event and what the audience will 

truly value from attending. For example, 

is the event primarily about leadership 

visibility or is it about bringing people 

together to collaborate, form new 

relationships and engage with 

varied content? 

Framing the event in this way will 

help you choose between two 

fundamentally different online 

experiences, both offered by Live Union.



Broadcast 
Solution 

or Virtual 
Environment?



Broadcast 
If your agenda comprises a series of presentations or 

panels, along with the opportunity for people to ask 

questions. Then a broadcast solution could be right for you.  

Live Union are able to offer a range of broadcast solutions, 

depending on circumstances. In each scenario we 

recommend using a host to link content together and 

bring in the voice of the audience. Content can include live 

presentations, fireside chats, panels, pre-recorded content, 

video and animation.

To create a striking televisual experience, we place your 

host and presenters in either a physical or virtual branded 

studio environment.

An audio only option is offered to allay concerns about 

individual audience members’ connectivity.



• Virtual Studio – If travel is impossible then we bring 

your presenters together in a virtual studio. This is 

similar to a news broadcast, where different experts in 

different locations are shown on the screen together. 

The host, presenters and panellists can be brought 

together in a branded environment. The content is 

professionally mixed and broadcast out to the audience. 

Audience feedback and questions come to the host in 

the virtual studio.

• We’re able to support your remote presenters with 

enhanced webcams, microphones, lighting and 

greenscreens to further professionalise their content.

• Physical Studio – Live Union offer a fully equipped 

broadcast quality studio in west London. This enables 

you to combine in-person content and remote 

contributors in a fully branded environment. Subject 

to a technical recce, the studio can be brought to your 

offices. Clearly this solution is subject to 

• travel restrictions.

In 
short

Wherever your presenters are based, we have multiple options for capturing their presentations whether 

live or pre-recorded. This is broadcast to your audience and also available for on-demand catch-up. 

The audience will access the content via a landing page that can host registration and security protocols.



Virtual Environment
Hosting your event in a virtual environment opens up 

more engagement opportunities. Your audience arrives at 

a virtual venue. This can be designed to reflect your brand, 

your offices, or an event theme. Different spaces within the 

virtual venue host different content.



Depending upon the emphasis of your event you might 
focus on multiple streams of presented content or you 
might have spaces for people to run their own campfire 
style sessions. Networking can happen in a variety of 
ways, designed to suit different content and personality 
types: chatrooms, roundtables, one-on-ones, whiteboard 
sessions are all possible.

The content can be a mix of live and pre-recorded, and run 

across several days or offered on-demand to overcome 

time differences.

Registration and post-event content are all seamlessly 

packaged together.

VIRTUAL FLOORPLAN





• Technical Support
• Live Union’s technical production team will help you 

arrive at the right solution and support you through 

every stage of the process. From liaising with your 

internal IT team to producing the event itself.

• 

• Crafting Virtual Agendas 
• Achieving a compelling agenda means approaching 

things less like a face-to-face event and more like a 

• TV show. 

• 

• No one wants to spend too long looking at a screen. Live 

Union’s content team will help you create an energized 

agenda and show how the experience can be extended 

through on-demand and downloadable content. We’ll 

also help you explore running your experience as short 

sessions across multiple days.

• 

Virtual Event Services
Whether you choose a broadcast solution or a virtual 
environment, Live Union offer the full range of vital 
support services. 

• Content Design 
• Diverse creative content is the lifeblood of great online 

events. From presentations to video and animation, 

Live Union’s content team will work with you to develop 

striking designs to tell your story. 

• 
• Audience Interaction 
• There are many ways to help your audience interact 

in the virtual world. These range from reaction tools, 

encouraging people to share their views, through the 

chance for people to host their own sessions. There 

are also opportunities to link to other channels that 

complement the audience engagement. We’ll help you 

decide the right engagement techniques for 

• your audience.

• 

• 



• Supporting Presenters & Hosts
• How do you command a room when you’re not in the 

room? Presenting in the virtual world requires some 

very different skills, we have the experience to build your 

speakers’ confidence. Engaging hosts are central to on-

line events. Live Union can support your hosts every step 

of the way.

• 

• Virtual Networking
• This is one of the most common areas clients ask us 

about. Can you really network at a virtual event? The 

short answer is, yes. In many ways virtual networking 

removes lots of the barriers we find at face-to-face 

events. We’ll unpack the different networking options 

and help you make the right decisions for your audience.

• 

• Gamification
• Gamification is a great way to increase audience 

engagement. From incentivising behaviour to sparking 

competition, we’ll help you find the right way to gamify 

your digital experience.

• 

• Amplification & On-Demand
• For many businesses there’s value in the content 

extending beyond the event itself. We can help you 

explore the unique opportunities of online events to 

continue and build conversations and relationships 

• over time. 

• Transparent Measurement
• A clear advantage of virtual events is the granularity 

and accuracy of the engagement metrics. You’ll know 

exactly how many people attended a session, how many 

people asked a question, which chat rooms were most 

active and who networked with who. We’ll help you 

establish your metrics and use them as a benchmark for 

future events.



If you’re interested in having  

a chat about going virtual:

‘That’s interesting’ are two words you hear  

a lot in the Live Union office. 

Once a month we share the most 

interesting and useful event things we’ve 

come across. 

Click Here to receive ‘That’s interesting’.
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